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One best way

Information overload & Knowledge overload

Make sense

Management: Getting things done through other people

Labour intensive

Capital intensive

Commodities

Experience Economy

Third place

End users

Private label

Brand

Consumer Marketing

Trade Marketing

Comfort

Corporate citizenship

Enacted environment

Shareholder approach

Stakeholder approach

Logica win-win

Mass customization

Paradox of choice

Less is more

Long range planning

Resource based view

Intangible assets (intangibles)

Know how

Knowledge management

Learning Organization

Core competencies

Brainstorming

What if

Lateral thinking

Stakeholder

Corporate governance

Public company

Stock option

Understatement

Commitment

Short termism

Slow leadership

Factory system

Marketing concept

Time to order

Time to market

Lead time

Trade off

Layout

Monoplant, multiplant

Job shop

Flexible Manufacturing System (FMS)

CAD, CAM, CAE

Outsourcing

Line, Staff

Great place to work

Human Resource Management

Principles of Scientific Management

School of Human Relations

Total Quality Management

Leader 

Group think

Management / Leadership by values

Management by Walking Around m(MBWA)

Premium price

Price competition

Leadership di costo

Bounded rationality

Garbage can model

Sense maker, Sense seeker

SEU (Subjective Expected Utility)

Prospect theory

Biases

Framing

Focusing illusion

Overconfidence, Illusion of control
Wishful thinking

Escalating commitment

Hindsight

Hyper competition

Relationship marketing

Relazioni win-win

Life time value

Marketing one-to-one

Cluster

No market share, but share of mind (wallet)

Self-differentiating (trap)
Segments of one

Customer profile

Bundle prodotto-servizio

Packaging

Customer knowledge management

Viral marketing

Experiential marketing

Sense-feel-think-act-relate

Customer knowledge management
Adbusters

CASPIAN (Consumers Against Supermarket Privacy Invasion And Numbering

Street retreats

Voluntary simplicity

Down shifting

Consumer resistance

Quality Of Life Marketing

Consumer Well Being Marketing
The business of business is business

Higher purpose company

Culture of candor

